
Version 1-2008 

 
 
 
 
Your Name: _____________________________________ Prof Designation (i.e., RN, RD, MD)________ 
 
Company/Institution: _____________________________________________________________________ 
 
Mailing Address: _____________________________________________________________________ 
 
City:  ____________________________  State/Zip/Country: ____________________________ 
 
Phone (w): ____________________________ Phone (h):____________________________________ 
 
Fax:  ____________________________ E-mail Address: _______________________________ 
 

Payment Information 
 

 Check #______________   Institutional Purchase Order _________________________ 
 

 Master Card       Visa     Expiration Date _______________ 
      Credit Card Number:  

                
 
Name on card: (please print) _____________________________  Signature: ___________________ 

 
  Please send my registration confirmation by:   E-mail        Fax     Mail 
  I am on staff with a Discovering Diabetes Program (DD Staff) 

Select Desired Course Date(s) 

Diabetes Manager University 
___ Feb. 27 – 28, 2008          ___ I will attend the optional program supplement**, March 1, 8:30am - Noon 
___  April 30 – May 2, 2008   ___ I will attend the optional program supplement**, May 3, 8:30am - Noon 
___  Nov. 5 - 8, 2008             ___ I will attend the optional program supplement**, November 9, 8:30am  
Prices: ___ $550 (first registration)   ___ $495 (additional registrant from same program)    ___$395 (DD staff price) 

** Optional Session (no extra charge) 
All DMU registrants are welcome to attend this optional in-depth session on program design & delivery. 

 Discovering Diabetes purchasers are strongly urged to attend. 

Discovering Diabetes™ Program/Curriculum Owners Update* 
* Open ONLY to Discovering Diabetes Program Owners 

             February 8 – 10, 2008                                             Price: Complimentary Registration 

The Art of Diabetes Education 
Call for most recent scheduling or 

to arrange a local 
presentation of this program 

Price:  __ $450 ___ $400 (additional registrations) ___ $250 (DD staff price) 
All “Art of Diabetes Education” courses begin at 5:30pm of Day One and 

end at 12Noon of Day Three 

The Business of Diabetes Education 
Call for most recent scheduling or 

to arrange a local 
presentation of this program 

Price:  __ $450 ___ $400 (additional registrations) ___ $250 (DD staff price) 
All “Business of Diabetes Education” courses begin at 5:30pm of Day 

One and end at 12Noon of Day Three 
 

Fax Completed Registration Form to +1-480-704-1579  
OR MAIL it with check or PO to  

DMTC, 3941 E. Chandler Blvd., #106, PMB 104, Phoenix, AZ 85048  

DMTC: Course Registration Form 
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DMTC Course Descriptions 
 

Diabetes Manager University (DMU) 
The DMU is a 3-day master course in how and why to use today’s best therapies in a patient-centered, 
outcomes-oriented model of care. 
♦ Clinical and behavioral care 
♦ Selection and titration of today’s medication choices 
♦ Nutrition approaches that patients actually USE 
♦ Added optional half-day on program design and delivery 
♦ Includes a diabetes self-care experience 
 
Beyond the DMU: Next Steps to Excellence 
Are you ready for a booster shot of that unique DMU purpose and spirit? Are you ready to move your practice 
and your program to the next level? Then you’ll want to join us for: 
• Clinical Update 2005 – all the new tools and where they fit in a patient-centered, outcomes focused 

intervention 
• Advancing the Art of Diabetes Education: Finding Your Vision and Filling Your Toolbox 
• Case Conference (your patients and issues)  
• Requires previous completion of the DMU 
• Requires pre-workshop preparation 
 
The Art of Diabetes Education 
Where can experienced diabetes educators go for a hands-on workshop to enhance and expand their 
teaching skills? To this 2-Day Intensive Course in the methods of patient-centered care 
• The Role and Importance of Program Vision and Mission and How They Define Our  Approach 
• Implications of the Chronic Disease Model for Both Individual and Group Instruction 
• Discovery Learning Tools and Strategies 
• Blood Glucose Monitoring as the Patient’s Tool (Practicum) 
• Nutrition From a Discovery Learning Perspective (Practicum) 

Texts for the course are DMTC’s “The Art of Diabetes Education” and “The Art of Empowerment, 2nd Edition by 
Bob Anderson and Martha Funnell. Requires completion of  pre-workshop assignments. 
 
The Business of Diabetes Education 
Why are so many diabetes education programs closing in an environment of exploding diabetes prevalence 
and growing acceptance of preventive approaches to chronic disease? In part, because most diabetes 
education programs lack sound business plans. And few educators have the business knowledge and skills to 
develop one. Assure your program’s long-term survival by attending this 2-day Intensive Course in how to plan 
and deliver a profitable diabetes education service.  Course texts are the DMTC publication “The Business of 
Diabetes Education” and Spencer Johnson’s “Who Moved My Cheese?”  Requires pre-workshop preparation. 
 
 

IMPORTANT 
• Class size is limited. Therefore, please do not make airline reservations until we confirm your 

registration in your chosen course date. 

• You should receive confirmation within 1 week of submitting this form. If you do not receive 
confirmation, please let us know. Call 602-426-1965, extension 2. 

• Your confirmation will include a complete agenda & details regarding the course venue and 
housing. These items are also available on the DMTC website: www.diabetestraining.com. 


